Josh Cleland

Designer/Illustrator

Josh@clelandillustration.com
www.clelandillustration.com
503.349.6940

SPAGHETTI REX: RESTAURANT CONCEPT

Goal was to create a complete brand for a fictional family
Italian restaurant. Branding includes exploration, logo design,
illustration, typography, menu design, signage, and more.
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BANKING FOR THE HOMETOWN LIFE

Created as a marketing campaign for small community banks. The campaign is licensed to banks across the

country. The visual identity has been described as Norman Rockwell meets American past-time baseball, giving the
campaign a quaint spirit. The campaign includes art for newspapers, direct mail pieces, billboards, and posters. My
responsibilities included visual branding design, logo design and illustration, image research, and graphic production.
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LOOKING FORWARD, REACHING HIGHER

Created as a licensed marketing campaign for community banks and credit unions. The campaign is
licensed to banks across the country. With signs of the recession diminishing, the campaign focuses on
a positive future ahead, and how the financial institution can be a part of that future. My responsibilities
included visual branding design, logo design and illustration, image research, and graphic production.
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Staying Healthy Has
Never Been Easier.
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MAKING THINGS GROW

Licensed marketing campaign designed for hospitals. Responsibility included logo
development, layout, art direction, image research, and art production.
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IF YOUR FINANCIAL INSTITUTION
TREATS YOU LIKE THIS...

I'DLIKE TO 1 HAVE 10 TAKE THIS,
INQUIRE ABOUT... 1r's A VIP caLLive.

HELLO, MR, BARCLAY!
OF COURSE T'M NOT BUSY.

LAARYEBE YOUDON'T BELONG THERE™
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MAYBE YOU DON T BELONG THERE

Created as a marketing campaign for small community credit unions and banks. It delivers a
message that big banks do not always equal big customer service. The campaign is licensed to small
financial institutions across the country, and includes art for five newspaper ads. My responsibilities
included visual branding design, illustration, copy editing, and graphic production.
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